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Disclaimer
Thisdocumenthasbeenpreparedby DatalogicS.p.A. (the "Company")for useduringmeetingswith investorsandfinancialanalysts
andissolelyfor informationpurposes. Theinformationsetout hereinhasnot beenverifiedby an independentaudit company.
Neither the Companynor any of its subsidiaries,affiliates,branches,representativeoffices (theάDǊƻǳǇέύΣas well as any of their
directors, officers, employees,advisersor agents (the άDǊƻǳǇwŜǇǊŜǎŜƴǘŀǘƛǾŜǎέύaccepts any responsibility for/or makes any
representationor warranty,expressor implied,asto the accuracy,timelinessor completenessof the information set out herein or
any other related information regardingthe Group, whether written, oral or in visual or electronic form, transmitted or made
available.
Thisdocumentmay contain forward-lookingstatementsabout the Companyand/or the Groupbasedon current expectationsand
opinionsdevelopedby the Company,as well as basedon current plans,estimates,projectionsand projectsof the Group. These
forward-lookingstatementsaresubjectto significantrisksanduncertainties(manyof whichareoutsidethe control of the Company
and/or the Group)whichcouldcausea materialdifferencebetweenforward-lookinginformationandactualfuture results.
The information set out in this document is provided as of the date indicatedherein. Exceptas required by applicablelaws and
regulations,the Companyassumesno obligationto provideupdatesof anyof the aforesaidforward-lookingstatements.
Underno circumstancesshallthe Groupand/or anyof the GroupRepresentativesbeheld liable(for negligenceor otherwise) for any
lossor damagehowsoeverarisingfrom anyuseof this documentor its contentsor otherwisein connectionwith the documentor
the aforesaidforward-lookingstatements.
Thisdocumentdoesnot constitute an offer to sell or a solicitationto buy or subscribeto Companysharesand neither this entire
documentor a portion of it may constitute a recommendationto affect any transactionor to concludeany legal act of any kind
whatsoever.
Thisdocumentmaynot be reproducedor distributed,in wholeor in part, by anypersonother than the Company.
Byviewingand/or acceptinga copyof this document,youagreeto beboundby the foregoinglimitations.
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Corporate Overview
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Global technology leader in the automatic data capture and 

industrial automationmarkets, in the Retail, Manufacturing, 

Transportation & Logistics, and Healthcareindustries 

Founded in 1972, listed on the Italian Stock Exchange since 2001

Datalogic at a glance 

Ғ 1,200+ patents filed

10 Manufacturing and Repair facilities in: 
Italy, US, Brasil, Hungary, Slovakia, Vietnam and 
Australia 

> 500 engineers in 11 R&D centers and 3 DL Labs 
in: Italy, USA, Vietnam, China, and Germany

2,826 Employees in 28 countries:
18% Americas, 56% EMEAI, 26% APAC

Data refer to YE 2020
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Core Advantages

STRONG POSITIONING IN THE 
INDUSTRY

1

2

3

4 EFFICIENCY AND PRODUCTIVITY

Á Worldwide leader in the ADC and IA markets

ÁBalanced presence across markets / segments

Á External growth through M&A activities mainly in the IA market

Á Leadership in FRS andSIS

Á Focus on technology innovation thru R&D Investment  11-13% 

Á 20% of sales from new products*

*New Products: products launched in the last 24 months

INNOVATION

SOUND PROSPECTS

Á Solid operational efficiency and leverage global industrial footprint

Á High potential from economy of scale 

Á Proven cost flexibility

Á Financial strength positioning for future growth

ÁSound profitability and cash generation 

ÁAcquisitivein key segments 



Nearly50 yearsof TechnologicalInnovation 
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20011972

FOUNDATION
ÁEstablished in 

Bologna
1988
1997

2002
2011

2012
2015

2017

EXPANSION
ÁEscort Memory 

Systems Inc.
ÁIDWaremobile 

Computing&Comm.

LISTING
ÁListed on the STAR 

segment of the 
Italian Stock 
Exchange

EXPANSION
ÁMinecAB
ÁLaservallSpA
ÁInformatics Inc.
ÁPSC Inc
ÁDatasensorSpA
ÁEvolution Robotic 

Retail Inc.
ÁAccu-Sort System Inc.
ÁPPT Vision Inc.

INNOVATION

ÁAcquisition of 
Multiware
Photonics SA

ÁPartnership with 
CAEN RFID Srl

NEW STRATEGY
ÁSet up new One 

Datalogic
ÁNew organization 

by verticals
ÁAcquisition of 

SorediTouch 
Systems GmbH

2020

ÁAcquisition of 
a minority 
stake in 
AWM Smart 
Shelf

ÁDisposal of 
85% Solution 
Net System

FOCUS ON 
CORE BUSINESS

M&A 
STRATEGY

2021

ÁAcquisitionof 
MD



A Wide GeographicalFootprint
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Americas
31.5%

EMEAI
53.1%

APAC
15.4%

Percent on FY 2020 Revenues

Direct presence in 28 countries

11 R&D Centers, 3 DL Labs

10 Manufacturing & Repair sites

Data refer to YE 2020 



Stock and Governance
Market Segment: STARMTA

ReutersCode: DAL.MI

BloombergCode: DALIM

OutstandingShares: 58,446,491

SharePar-Value: 0.52Euroeach
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Ticker: DAL

Price(March22, 2021): 18.21Euro

Market Cap(March22, 2021): 1,070mln Euro

Auditing Company: Deloitte

DATALOGIC SHARE PERFORMANCE vs. INDICES {I!w9Ih[59w{Ω {¢w¦/¢¦w9

Hydra SpA

Treasury Shares

Free-Float

64.8%
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Strategy
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ServiceableAvailableMarket

Healthcare

T&L

Retail

Manufacturing

Manufacturing 
60%

Retail 
23%

T&L 
13%

Healthcare
4%

2020
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SAM:
~ 13.5 bln USD

Source market data: VDC 2020,ARC 2020,HEXA 2018,RAIN 2020

Leadership position in SIS and FRS



! ǿƛŘŜ ǊŀƴƎŜ ƻŦ ǇǊƻŘǳŎǘǎ ǘƘŀǘ ƛǎ ŀōƭŜ ǘƻ ŦǳƭŦƛƭƭ ƻǳǊ ŎǳǎǘƻƳŜǊǎΩ 
needs for both data collection and process automation
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Most complete offer of barcode readers: from retail to 
industrial scanners, from hand held to mobile 

Undisputed leadership on barcode readers

Complementary/Open doors products in 
the MFG Industry



Our products are key enablers of critical 
ŀǇǇƭƛŎŀǘƛƻƴǎ ŀƭƻƴƎ ƻǳǊ ŎǳǎǘƻƳŜǊǎΩ ǎǳǇǇƭȅ ŎƘŀƛƴ
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Self-Shopping Mark & Read Dimensioning & Weighing 
Systems

Complete Traceability Mark & Trace



Our market by industry
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1 2

3 4

Strong position in 
RETAILthat we need
to leverage on a global 
basis

MANUFACTURINGis
a hugemarket that
we are not yet
coveringatƛǘΩǎfull 
potential, worldwide

TRANSPORTATION & 
LOGISTICS isa 
boomingindustryand 
we havea new 
offeringto leverage

HEALTHCAREisgrowing
fast and representsa 
uniqueopportunity in 
this «Covidtime»

Á E-commerce, dark stores

Á New physical stores / omni-channel 

Á Contactless requirements in stores

Á Vision and robotic solutions (AI)

Á Automotive and tire 

Á Hybrid/electric cars

Á Agility and lean production pushing 
intralogistics and traceability

Á Continued effort to diversify  supply chains 
to avoid disruption in case of local crisis

Á E-commerce ςmicro hubs and 
micro-fulfilment centers

Á Robotics and automation

Á Last mile delivery

Á Airports' cargo business

ÁCOVID-19 pushing tracking and 
digitalization

ÁDistribution, storage and injection of 
COVID-19 vaccines 

ÁDrugs regulations and traceability



Retail
Food and Self Check-out are the maindrivers
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Á We meet the needs of retailers globally, from the distribution centers, through
check-out, to theŎǳǎǘƻƳŜǊΩǎhome

Á Market Leaderalongthe Retailsupplychain from 1974with the first scannerever
soldto a grocerystore in Troy,Ohio

Á Excellencein productivityand customerexperiencefor self-checkoutandattended
lanesfor both GroceryandNon-Foodwith FRSandHHSproductportfolio

Á Artificial Intelligenceadoption to be ready for the next checkoutPOSinvestment
cycle

Á The main international playersare experimentingnew products and solutions to
satisfy new ǎƘƻǇǇŜǊǎΩneeds and improve efficiency of their operations: click &
collect,drive & collect,online verification,in real time, of the availabilityand exact
position within the shelvesof the products in the store or in the warehouse,
assistedselling,selfscanningandselfcheck-out

Á Retailersaremoreandmore interestedin collectingŎǳǎǘƻƳŜǊǎΩdata to do analytics
to better servethem

Á Increaseof distribution centersadvancedautomated logisticssolutionsto optimize
onlineshoppingandlastmile order fulfilment

Datalogic Proposition

Market Outlook



Manufacturing 
All the thrust of industry 4.0
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Datalogic Proposition

Market Outlook

Á Leader in traceability thanks to the most complete and performing offer of
stationaryindustrialscanners

Á Uniqueportfolio providerof smart, interconnecteddevicesableto protect, identify,
sense,checkandmark

Á Datalogicis providingmulti-product portfolio to serveall the major manufacturing
clients: Automotive, Food and Beverage,Automated Machinery and Electronics,
Packagingand Intralogistics

* Source: IoT Analytics

** Source: International Federal of Robotics (IFR) data and Loup Ventures

Á Industry4.0 is pushingfor multi-technologyadoption, product interoperability and
enhancementself diagnosticcapabilities*

Á Theadoptionof keydigital technologiesshowsa stronggrowth overthe next5 years

Á Robot and AGV: the IndustrialRoboticsMarket standsat 13.9 billion USDwith an
11.8%growth **

Á Automotive and tire: new segmentsdue to new technology - hybrid and electric
cars

Á Agility and leanproduction ispushingintralogisticsandtraceability

Á Continuedeffort to diversifysupplychainto avoiddisruption in caseof localcrisis



Transportation & Logistics
E-commerce is the market driver
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Datalogic Proposition

Market Outlook

Á WeensureDataCollectionto Courier-Express-Parcels,Airports andLogistics

Á Datalogicis at the forefront of the developmentof airport systems, since1984
with the first automatic reading station in Milan, to the recent contractson 4 of
the 5 mainairports worldwide(source SkyTraxrating)

Á Historically leader in stationary industrial scanners, Datalogic provides top
performingsolutionsfor High-Speedsortingto all the mainCEPsand3PLs

Á Datalogichasa big opportunity to seizein the T&Lmobility space,especiallywith
the newPDTSkorpioX5 anda completeoffer o PDAs(Memor family)

Á Growth is driven by e-commerce: order fulfillment is the core process,while high
speedsorting and the added ability to manageany sizeof parcel, is driving the
industrygrowth.

Á The omnichannel concept of retailers is evolving towards online orders: dark
storesmicro fulfillment andlastmile deliveryasnewrelevantapplications.

Á The baggagehandling systemmarket is projected to reachpre-covid numbersin
2023-4, cargoapplicationskeepthe paceof 3-4%growth Y/Y(*)

Á Strongdemandfor solutions beyond barcode, image-baseddiagnosticsand big
datamanagement

Á Robotics& Automation: higherproductivity,zero-defects,lessmanualoperations

*Source: IATA



Healthcare 
Health protection as a top priority
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Datalogic Proposition

Market Outlook

Á Weempowerthe entire Healthcareecosystemfrom drugproductionto patient care

Á Datalogicis the solecompanyprovidinguniqueproduct featuresfor the HCindustry
such as: Anti-microbial enclosures,Inductive charging technology for battery
recharge, and Green spot good match to ensure positive medicine-patient
identification

Á COVID-19 pushingtrackingand digitalization in particularfor the distribution,storage
andinjectionof COVID-19 vaccines

Á Drugsregulationsand traceability

Á Hospitalinvestmentsin patient safetyare expectedto grow significantlyin the next 5
years: technology adoption to secure proper patients traceability and drug
administration

Á EMR/EHRadoption/expansionin hospitals/clinics(ElectronicMedical/HealthRecord)

Á Telemedicine/Telehealth. Healthsystemsaremoreandmore usingdigital health tools
and telehealth platforms to better takecareof patientsafter they leavethe hospital



ÇVitality Index(Newproducts*/ sales) at 20.0%in line with 20.1%in 2019

Ç R&D spending**, amounted to approximatelyϵ63.0 m, reaching13.1% as a percentageof Revenues

comparedto 10.8%in the 2019
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2020 New Product Launches and Innovation
Hand HeldScanners Industrial  Automation

PowerScan
95X1-AR Smart Vision 

Sensor

Sensors

Mobile Computer T & L

AV900 Industrial 
Reader

*New Products: products launched in the last 24 months
** Including capitalized R&D

Memor K 

JOYAϰ
TOUCH A6 
WITH 
ANDROIDϰ
8.1 OREO

Memor 20

SkorpioX5 

S8 Series IO Link

HANDSCANNERϰ

Gryphon
4200
Series

Gryphon 4500
ANTIMICROBIAL

Fix Retail Scanners

DSM004XX
ScanModule

MAGELLANϰ
1500i OEM

Manufacturing

Matrix 120 AGV
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Key Growth and Strategic Drivers

Industry

Á Keep focus on all of our verticals

Á MFG ($8 bln): expand into new sectors 

Á RTL ($ 3 bln): check out evolution, cross sell mobile, watch distribution centers carefully

Á T&L ($2 bln): cross sell ςcomplete offer SIS, Mobile, HHS

Products

Technology

M&A

Á Protect our leadership in SIS

Á Mobile: increase market share completing and widening our offer of portable data terminal (PDT) and 
portable data assistant (PDA)

Á HHS: lead the shift to 2D technology

Á Continuous improvement of core technology (bar code reading) e.g. optics, decoding

Á Investing in complimentary technologies:

Á Vision / Machine learning

Á RFID

Á Digital watermarking

Á Investing in Android

Á Selected target to accelerate our growth particularly in the manufacturing sector



M.D. Acquisition
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MD Group

MD Geographic Revenue Breakdown

MD Products

InductiveSensors PhotoelectricSensors UltrasonicSensors

Safety Area Sensors

EMEAI
74.3%

Americas
15.8%

APAC
9.9%

DL Industrial Automation Market

Å Largemarket $7.7bn

Å Industry4.0 drivingsolidgrowth prospect

MD Acquisition

Å GroupHeadquarteredin Italy
Åϵ25M Revenueandϵ4m Ebitdain 2020
Å Complementary Sensors offers for Industrial

Automation applications and Synergeticdistribution
network



Financials& 
Outlook
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2020 Highlights: Strong Execution in the downturn
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Ç ProgressiveTop line improvement during the Pandemic
from -26.8% in Q2 to -5.4% in Q4. EMEAIand Americas
affected. SolidGrowth in APAC

Ç Strong execution both on tactical and operational
efficiencydeliveringSecond-Half Adj Ebitdamargin back
to pre-pandemiclevel at 16.0%

Ç Protectedinvestmentin Innovationwith R&Dspending*
at ca. 13.1%andVitality Indexat 20.0%

Ç CashGeneration in Q4 deliveringNet FinancialPosition
positiveat 8.2aϵ

Ç Sound signs of rebound starting from Q4 in all
geographiescoupled with leaner cost base preparing
return to profitable growth

Ç Strengthenedposition in Industrial Automation with the
acquisitionof MD Micro DetectorsGroupin Q1 2021

* Including capitalized R&D expenses and excluding D&A

217.9

185.8

0.0

50.0

100.0

150.0

200.0

250.0

FY 2019 FY 2020

Operating costs

5.9%

10.0%

16.2% 15.9%

0.0%

2.0%

4.0%

6.0%

8.0%

10.0%

12.0%

14.0%

16.0%

18.0%

Q1 2020 Q2 2020 Q3 2020 Q4 2020

Ebitda Margin



Group Revenues by Segment
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% on DL Business Revenues

Ç Retail: Declinedrivenmainlyby Americasandbaseeffect from endof majorFRSRoll-outs in 2019

Ç Manufacturing: 40.3%growth in APAC. EMEAIandAmericasimpactedby Covidparticularlyin Automotive

Ç T&L: Doubledigit growth in APAC. Toughcomparisonin Americasdueto the conclusionof important multi-yearcontracts

Ç Healthcare: doubledigit growth in APAC,slightdecreasein EMEAIandNorth America

Ç Channel: Distributorsdestockingandsmall/mediumsizebusinessdeclineduringthe pandemic

* December 31, 2019 comparative data have been restated to reflect the new allocation of Group's revenues to geographic areasanŘ ōǳǎƛƴŜǎǎ ǎŜŎǘƻǊǎΣ ŀǎ ǊŜŘŜŦƛƴŜŘ ōȅ ǘƘŜ ά bŜǿ {ŀƭŜǎ 
hǊƎŀƴƛȊŀǘƛƻƴέ ƳƻŘŜƭ ƭŀǳƴŎƘŜŘ ƛƴ нлнл ŀƴŘ ǘƘŜ ŎƭŀǎǎƛŦƛŎŀǘƛƻƴ ƻŦ {ƻƭǳǘƛƻƴ bŜǘ {ȅǎǘŜƳǎ LƴŎΦ ŀǎ ŘƛǎŎƻƴǘƛƴǳŜŘ ƻǇŜǊŀǘƛƻƴ ŀŎŎƻǊŘƛƴƎ to IFRS 5.

ϵƳ FY 2020
FY 2019

Restated*
Var % 

vs. FY 2019

Retail 198.3 231.1 (14.2%)

Manufacturing 110.7 117.7 (5.9%)

Transportation & Logistics 53.9 74.4 (27.6%)

Healthcare 17.2 17.7 (2.6%)

Channel 84.5 127.3 (33.6%)

Total DL Business 464.6 568.1 (18.2%)

Informatics 16.4 18.7 (12.3%)

Intra division (1.2) (1.1) 7.4%

Total Datalogic 479.8 585.8 (18.1%)

Retail
42.7%

Manufacturing
23.8%

T&L
11.6%

Healthcare
3.7%

Channel
18.2%



Group Revenues by Geography
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Ç EMEAI: performanceaffectedby Covid-19 andphase-out of major FixedRetailScannersroll-outs. Signsof recoveryin H2, with

Q4 returningto growth drivenby Italy achieving+12.4%vsQ4-2019pre-Covid.

Ç Americas: Most affected market during the pandemic. Restriction to mobility severelyaffected the development of the

costumerbase

Ç APAC: Doubledigit growth in the secondpart of the yeardrivenmainlyby Chinain T&LandManufacturing.

% on Group Revenues

* December 31, 2019 comparative data have been restated to reflect the new allocation of Group's revenues to geographic areasanŘ ōǳǎƛƴŜǎǎ ǎŜŎǘƻǊǎΣ ŀǎ ǊŜŘŜŦƛƴŜŘ ōȅ ǘƘŜ ά bŜǿ {ŀƭŜǎ 
hǊƎŀƴƛȊŀǘƛƻƴέ ƳƻŘŜƭ ƭŀǳƴŎƘŜŘ ƛƴ нлнл ŀƴŘ ǘƘŜ ŎƭŀǎǎƛŦƛŎŀǘƛƻƴ ƻŦ {ƻƭǳǘƛƻƴ bŜǘ {ȅǎǘŜƳǎ LƴŎΦ ŀǎ ŘƛǎŎƻƴǘƛƴǳŜŘ ƻǇŜǊŀǘƛƻƴ ŀŎŎƻǊŘƛƴƎ to IFRS 5.

ϵƳ FY 2020
FY 2019

Restated*
Var % 

vs. FY 2019

EMEAI 254.8 307.1 (17.0%)

Americas 151.2 210.1 (28.0%)

APAC 73.8 68.5 7.7%

Total Datalogic 479.8 585.8 (18.1%)
EMEAI
53.1%

Americas
31.5%

APAC
15.4%



FY 2020 P&L
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ÁGross Margin at 45.8%, decreasedriven by lower

volumesandprice/mixeffects

ÁOperating expenses at ϵ185.8m down 14.7%

executingcostreductionplansto protect margin:

V Continueinvestingin R&D(10.8%on revenuesvs

10.0%in 2019)

V S&Dcostdecreasedby 21.2%due to both tactical

savingsandefficiencies

ÁAdj Ebitda at 12.2% in 2020 on Revenue,reaching

15.9%in Q4 vs14.5%in Q4-2019pre-Covid

ÁNet Resultatϵ13.9m consolidatingrecoveryfor three

consecutivequarters

* December 31, 2019  economic data were restated following the classification of Solution Net Systems Inc. as discontinued operation as required by the accounting standard IFRS 5. 

*

ϵ Ƴ FY 2020
FY 2019

Restated

Variance

Reported

Constant 

FX

Revenues 479.8 585.8 (18.1%) (17.0%)

Gross Margin 219.9 288.1

% on Revenues 45.8% 49.2% -3.4 pp

Operating expenses (185.8) (217.9)

% on Revenues (38.7%) (37.2%) -1.5 pp

Adjusted EBITDA 58.3 92.1

% Adj. Ebitda margin 12.2% 15.7% -3.5 pp

EBIT 18.4 62.7

% Ebit margin 3.8% 10.7% -6.9 pp

Net Result 13.9 50.3

% on Revenues 2.9% 8.6% -5.7 pp



EBITDA Adj: actualvs last year
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Positive Items Negative Items

12.2% on Group 
Revenues

ϵ Ƴ

15.7% on Group 
Revenues

*

92.1

10.5

29.9 58.3

(41.7)

(16.3)

(17.4)

(0.6)

1.9

EBITDA Adj.
2019

Volume Price Mix Productivity Structure INFX FX/other EBITDA Adj.
 2020

* December 31, 2019  economic data were restated following the classification of Solution Net Systems Inc. as discontinued operation as required by the accounting standard IFRS 5. 
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ϵ Ƴ

* Including IFRS 16 impact

*

Positive Items Negative Items

13.4

58.3

27.3

(47.2)

(17.0)

(3.6)

(7.7)

(6.8)

(8.3)

8.2

NFP
Dec 19

EBITDA Adj. Ch TWC Capex Taxes Net Financial
Charges

Purchase
Own Shares

Dividend
Payment

Other NFP
Dec 20



2021 Outlook
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Á In this unprecedentcontext, the Grouphaspromptly reactedthis fast-movingscenarioimplementingaggressivecost

measuresto protect businessandprofit

Á Encouragingsignsof end marketsrecoveryin all geographicalareas,corroboratedby a significantlyimprovedtrend in

order intake versusearly 2020. Despitehigh levelsof uncertaintycontinues,under Covidemergencyand shortageof

some components in the short-term, Datalogic expects to see a gradual recovery in 2021 Revenuesand an

improvementin the profit marginlevelswith respectto 2020

Á In this context, the Group'sstrategyconfirms its focus on innovation and investment in strategicmarket segments

while consolidatingandrepositioningits presencein the coremarkets



Contact
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IR CONTACTS NEXT EVENTS

www.datalogic.com

DATALOGIC ON LINE

April 29, 2021
{ƘŀǊŜƘƻƭŘŜǊǎΩ aŜŜǘƛƴƎ

May 13, 2021
Q1 2021 Results

IR Manager
Laura Bernardelli
Tel. +39 051 3147109

IR Advisor
Vincenza Colucci
CDR Communication Srl
Tel. +39 335 6909547
vincenza.colucci@cdr-communication.it

IR Assistant
Daniela Giglioli
Tel. +39 051 3147109
Fax +39 051 3147205
E-mail daniela.giglioli@datalogic.com

ir@datalogic.com
Via Candini, 2
40012 Lippodi Calderaradi Reno
Bologna ςItaly



This presentationcontainsstatementsthat are neither reported financial results nor other historical
information. Thesestatementsare forward-looking statements. Theseforward-looking statementsrely
on a numberof assumptionsand are subjectto a numberof risksand uncertainties,manyof which are
outside the control of DatalogicS.p.A., that could causeactual results to differ materially from those
expressedin or implied by suchstatements,suchasfuture marketconditions,currencyfluctuations,the
behaviorof other marketparticipantsandthe actionsof governmentalandstateregulators

© 2019 DatalogicS.p.A. and/or its affiliates - All rights reserved. ωWithout limiting the rights under
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