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Dear Shareholders,

the Group has closed the fiscal year 2021 with rev-
enues of €600.5 million, i.e. a 25.2% increase over 
2020. The Group has shown a consistent improve-
ment especially in the EMEAI region with a 32.6% rev-
enue growth compared to 2020. This growth affects 
all the countries in the region in equal measure, with 
peaks of “excellence” especially in the sub-area com-
prising Spain, France and the Netherlands, where the 
increase reported at the end of 2021 was 34.0%. A 
further contribution to turnover came from the very 
positive performance of DACH (Germany, Austria and 
Switzerland) and Italy itself, the area’s first and sec-
ond largest markets, which grew by 8.2% and 29.3%, 
respectively. The Americas region, the Group’s second 
market, grew by 15.1% during the year at constant 
exchange rates. After having recorded an excellent 
post-pandemic recovery in the first part of 2021, in 
the last quarter the performance of the area was even 
more affected by the delays in the supply chain that 
slowed down the order fulfilment, especially in the last 
part of the year. The Asia-Pacific (APAC) region also 
performed solidly, growing 28.8% over 2020. In this 
case progress is led by China, the leading market in 
the area, followed by South Korea (+68.4%) and Ja-
pan (+32.9%). The performance is also in line with the 
consolidation of the Group’s presence in a commercial 
area that is becoming increasingly important in terms 
of potential and dynamism.

The positive trend recorded by the Group in the year 
2021 can be more clearly understood if we look at the 
performance of the individual sectors. Among these, 
the brilliant results in the Transportation & Logistics 

Letter to 
Shareholders
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sector, a segment in strong expansion at global lev-
el and driven in particular by e-commerce, stand out 
immediately. Here the Group has achieved an over-
all growth of 51.0% (+52.6% at constant exchange 
rates) compared to 2020, with double-digit increases 
in all reference geographic areas, also thanks to new 
projects awarded in the courier express parcel, 3PL, 
logistics and airport subsegments.

Datalogic also experienced significant growth in the 
Manufacturing sector, an area that has suffered the 
hardest setbacks during the pandemic months. At the 
end of 2021, this segment achieved an overall growth 
of 48.3% in industry segments, particularly automo-
tive (+54.4%), packaging (+50.6%) and food & bever-
age (+43.8%). The segment’s performance has been 
further strengthened by the acquisition of a company 
of excellence in the sensor market, the M.D. Micro De-
tectors Group, with a transaction that was finalized on 
March 1, 2021 with a total investment of €37 million. 
This acquisition is part of the strategic approach that 
the Datalogic Group is adopting, with the aim of creat-
ing a hub in the field of sensors for industrial automa-
tion. An ambitious goal that leverages on the profita-
ble synergies deriving from the extension of its range 
of products for security and vision systems and from 
the introduction in its product portfolio of the inno-
vative inductive and ultrasonic sensors of M.D., with 
applications in multiple sectors including electronics, 
pharmaceuticals, logistics and automotive. The inte-
gration of M.D. with Datalogic’s Sensors & Safety and 
Machine Vision activities has created the Datasensing 
brand, a new business player that, by merging two 
companies that have built the history of sensor tech-
nology in Italy since the early 1970s, boasts a total of 
one hundred years of experience.

We also look with pride at the economic and com-
mercial resilience of the Retail segment. A sector 
that has been particularly penalized, in the last 
weeks of 2021, by the supply chain slowdown due to 
the shortage phenomenon occurring in procurement 
of raw materials and manufactured products for the 
production of the Group’s devices. The sector shows 

a 6.2% growth over 2020, accounting for 36.1% of 
Group sales. Compared to the industry, Datalogic 
has maintained its market-leading position and has 
seen a parallel advancement of mobile and hand-
held devices for self check-out and self-scanning. 
The same is true for fixed-position barcode reading 
systems for industrial environments, used in distri-
bution centres for automated tracking and sorting 
applications. 

Gross operating margin, equal to €257.6 million, 
42.9% on revenues, has decreased in terms of impact 
on revenues compared to 2020 mainly in the second 
half of the year, where the inflationary effects on ma-
terials and logistic costs caused by the shortage, but 
also a less favourable mix, have been only partially 
offset by pricing.

In 2021, the Group continued to invest in Research 
and Development, the true driver of growth, reaching 
a 9.2% revenue ratio. Total R&D expenditure, gross of 
investments, amounted to €57.6 million, accounting 
for 9.6% of the turnover.

Between 2020 and 2021, in order to effectively cope 
with the uncertainties in our target markets brought 
about by the spread of the pandemic, the Group scaled 
back production inefficiencies resulting from business 
discontinuity and low volumes. We have redesigned 
the sales organization and optimized new product de-
velopment structures and processes to reduce operat-
ing costs by 8% over the previous year. This move has 
supported the adjusted EBITDA margin, which stood 
at 14.3%, up 2.1 percentage points over the previous 
year, and amounting to €85.7 million. It is an impor-
tant figure, even more significant if framed in a context 
of global inflationary pressure and of deep criticalities 
related to the phenomenon of shortage, which are re-
flected on prices, timing and logistics of supplies. Net 
income realized in fiscal year 2021 was €39.5 million, 
6.6% of revenues, up €25.7 million from €13.9 million 
in 2020 (2.9% of revenues). This figure further con-
firms the Group’s ability to react in the post-pandemic 
crisis period.
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On the financial side, operating cash flow generation 
has enabled to close the last period with a Net Finan-
cial Debt of €26.1 million after the acquisition of the 
M.D. Group. Excluding the effects of the acquisition, 
the Net Financial Position would have been positive 
for €8.9 million. 

Datalogic has always considered the competence, 
responsibility and professional passion of its human 
resources an essential asset for growth. Therefore, 
during 2021, the Group has continued to invest in de-
veloping its human resources and attracting talent, 
consolidating partnerships with many universities 
in order to develop specific programs to attract new 
graduates. Similarly, the Group has been committed 
in recent years to constantly aligning its operating 
standards and the impacts of its activities with the 
paradigms of sustainable development, drawing in-
spiration from the 17 goals of the United Nations 2030 
Agenda.  On the basis of a process started in previous 
years, in 2021 the Group updated its materiality anal-
ysis in order to identify areas and aspects of its gov-
ernance that should be optimized, while maintaining 

a high level of focus on issues such as environmen-
tal protection, improvement of production processes, 
health and safety of human resources. 
The year 2021 saw the Group particularly cohesive 
and committed first to containing the unexpect-
ed consequences generated by the spread of the 
pandemic and then to seizing any possible signs 
of recovery. Today, in spite of new and dramatic 
geopolitical events and the conflicting effects of a 
global economic context characterized by deep un-
certainties, we are ready to sustain our growth by 
increasingly focusing on innovation and the ability to 
promptly respond to market demands. A result that 
stems, as repeatedly stated, from the great profes-
sional dedication of all the employees and collabo-
rators of our Group, to whom I would like to extend 
my personal thanks, in addition to thanking our cus-
tomers, more and more numerous, who continue to 
show us trust and appreciation, and all our stake-
holders, with whom dialogue and synergies have 
never stopped. A wealth of skills and values from 
which to start every day never losing sight of the 
path to further development.

Valentina Volta 
Chief Executive Officer
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The Company

Mission
Providing customers with the highest quality and effi-
ciency, All this thanks to advanced technology, inno-
vative products, excellent solutions and very talented 
people. 

Vision
A world identified, detected, inspected, marked and 
verified by Datalogic. 

The Datalogic Group is a world leader in the fields of 
automatic data acquisition and factory automation. The 
Group, which boasts 50 years of history, is specialised in 
the manufacture of fixed bar code readers, mobile com-
puters, detection, measurement and security sensors, 
vision and laser marking machine systems. The Com-
pany is the only one in the industry to guarantee a wide 
range of specialised applications, products and solutions 
for the Manufacturing, Retail, Transportation & Logistics 
and Healthcare sectors. Datalogic is able to offer solu-
tions that simplify and improve our daily life.

Half of the barcode reading systems used in su-
permarkets and retail outlets around the world is 
produced by Datalogic. Just as major airports, the 
best-known couriers and postal systems, industries 
and hospitals use our products. The Group employs 
approximately 3,000 people worldwide, has offic-
es in 27 countries, manufacturing plants and repair 
centres in the United States, Italy, Slovakia, Hunga-
ry, Vietnam, China and Australia, and R&D centres 
in  Italy, the United States, China and Vietnam, and 
with a portfolio of approximately 1,200 patents and 
patent applications.

2002
2011

1988
1997

20011972

SETUP  
■ First plant opens 

in Bologna

LISTING 
■ Company is listed on 

the STAR segment 
of Borsa Italiana, the 
Italian stock exchange

EXPANSION YEARS   
■ Acquisition of Escort 

Memory Systems Inc.
■ Acquisition of IDWare 

Mobile Computing & 
Communications

NEW ACQUISITIONS   
■ Minec AB
■ Laserval S.p.A.
■ Informatics Inc.
■ PSC Inc.
■ Datasensor S.p.A.
■ Evolution Robotic Retail Inc. 
■ Accu-Sort System Inc. 
■ PPT Vision Inc.
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Values

EFFICIENCY
We manage the Company’s expenses 

as if they were our own

FOCUS ON PERFORMANCE
We accomplish what we set out to do

REALISM
We face facts and correct mistakes

NO SHORTCUTS
We do not compromise on strategy, 

culture or achievement of results

A UNITED TEAM
We work together as a team to solve 
problems that are seemingly unsolvable

RESPONSIBILITY
We think and act like 
Datalogic is ours

20212017

20202012
2015

FOCUS ON CORE BUSINESS
■ Sale of 85% of Solution Net 

Systems Inc.

ONGOING INNOVATION 
■  Acquisition of Assets of 

Multiware Photonics SA

A NEW STRATEGY
■  Set-up of new One Datalogic
■  Restructuring by Verticals
■  Acquisition of Soredi Touch 

Systems GMBH

M&A STRATEGY
■ Acquisition of 

M.D. Micro Detectors S.p.A.
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International Footprint

Eugene, Oregon
Pasadena, California

Plano, Texas
Hatfield, Pennsylvania

Bologna

Ho Chi Minh City
Shenzhen

8 R&D Centers and 3 DL Labs

9 Manufacturing & Repair Sites

Direct presence in 27 countries
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Our strategy

 � Growing above the market 
average while increasing 
profitability margins.

 � Remaining a product 
company capable of 
focusing on integrated 
solutions that meet the 
needs of end customers.

 � Consolidating our market 
position in Europe and 
becoming a reference 
player in North America.

 � Improving our position in 
the Asia-Pacific region, 
with a growing presence in 
China.

 � Having a wide range of 
products to meet both 
automatic data collection 
and industrial automation 
needs, providing solutions 
along the entire value chain 
for our customers.

Objective Scope of action Advantage
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A unique range of products 
M

ob
ile

 C
om

pu
te

rs

Fixed Retail Scanners

Stationary Industrial Scanners

Handheld Scanners

An unparalleled range to meet the needs of our customers in the 4 verticals. This is 
Datalogic, a company in step with the technological and digital revolution that impacts 
every sector of the universe of business, services and offers the most complete range 
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A unique range of products 
RF

ID

Laser MarkingSensors

Safety Laser Scanners

M
achine Vision

Safety Light Curta
ins

of barcode readers: from fixed scanners for Retail to industrial scanners, from manual 
scanners to mobile computers, from security devices to a number of new ultra-sensitive 
sensors. 
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Profile

It’s one of Datalogic’s core businesses, and we’ve 
been leading the way in check-out solutions since the 
world’s first benchtop scanner was installed in Ohio in 
1974. Compounding the recent pandemic, the Compa-
ny has focused on developing contactless check-out 

2021 Report

 � The Retail sector grew by 6.2% (+7.7% at constant 
exchange rates) compared to 2020.

 � The APAC region leads the growth with +23.9%, 
followed by EMEAI (+10%).

 � In the Grocery segment, the drive to transform 
checkout barriers remains strong, with a signifi-
cant increase in self-checkout stations. 

Retail
More and more self check-out and contactless

 � In non-Grocery, growth has been driven by om-
nichannel-related solutions. 

 � By 2022, a further acceleration is expected to-
wards solutions that can facilitate the shopping 
process at the physical store (customer experi-
ence), either self-service stations or self-scan-
ning devices.

Distribution Center  |  Warehouse  |  Store Management  |  Check-out POS

Main markets 

solutions, such as self check-out and self-scanning 
systems. The Group’s stationary industrial scanners 
(fixed-position barcode reading systems), on the oth-
er hand, are particularly present in distribution cen-
tres for automated tracking and sorting applications. 
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Profile

The Datalogic Group offers a wide range of the latest 
generation of industrial barcode readers and laser 
marking solutions to meet the full range of business-
es in the manufacturing sector. The recent acquisition 
of M.D. Micro Detectors and its integration into the 
Business Unit Sensor & Safety and Machine Vision of 
 Datalogic have created Datasensing, the main Italian 

hub in the field of sensors for industrial automation. Da-
tasensing exploits the profitable synergies deriving from 
the combination of safety products and vision systems 
with the innovative inductive and ultrasonic sensors de-
veloped by the two companies, thus able to meet many 
application needs, including electronics, pharmaceuti-
cals, logistics, food & beverage and automotive.

Manufacturing
Process digitization

Automotive  |  Electronics  |  Packaging  |  Intralogistics

2021 Report

 � The Manufacturing sector in 2021 grew by 48.3% 
(+48.4% at constant exchange rates, +31.1% at or-
ganic level) in all sub-segments, particularly in au-
tomotive (+54.4%), packaging (+50.6%) and food & 
beverage (+43.8%).  

 � EMEAI and Americas lead the industry trend, post-
ing a growth of 61.3% and 40.3%, respectively.

 � The products and services provided by the Group 
in this segment have been complemented by the 
range of sensors and safety devices of M.D. Micro 
Detectors, which has contributed approximately 
17.3% of the period’s growth.

 � In 2022, the development of the sector will be driv-
en by the continuation of plans to digitize manu-
facturing and intralogistics processes based on 
large-scale identification and traceability of parts 
and components.
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Profile

The Datalogic Group is a leading provider of logistics 
automation solutions for couriers, postal services, 
airports and retailers. A dedicated infrastructure for 
digitizing processes has been created, ranging from 
handheld devices to handheld terminals to stationary 
readers. These products converge in the creation of 
points of collection of indispensable information use in 

analysis of market trends, system reliability and fore-
cast formulation, which constitute the competitive fac-
tor of a modern company. The exponential growth of 
e-commerce has accelerated the digitalization and au-
tomation of processes, generating irreversible chang-
es in the supply chain, from order fulfilment to last mile 
delivery.

Transportation & Logistics
E-commerce, driver of logistics 

Courier & Parcel  |  Logistics  |  Postal  |  Airports

2021 Report

 � The T&L sector grew 51% (+52.6% at constant 
exchange rates) over 2020, with peaks of expan-
sion in Europe, where growth affected almost all 
sub-segments.

 � The increase in North America was driven by large 
express couriers, alongside the development of 
the supply chain of large retail brands, both food 
and non-food.

 � In the Far East, the most considerable progress 
has been made in China and South Korea, areas 
in which Datalogic operates through a network 
of partners who have made a major contribution 
to the finalization of important projects in the 
e-commerce and beyond.
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Healthcare
Digital dominates and sustainability grows 

Profile

2020 and 2021 were watershed years for the Health-
care industry, marked by the implementation of an 
unprecedented plan to digitize the systems for veri-
fying, tracking and storing the health profiles of the 
entire global population, first to contain the pandemic 
and then to support the largest vaccination campaign 

ever. The late months of 2021 saw, in particular, an 
increase in the need for tracking the infection and out-
comes of the immunization program to update the 
ESF (Electronic Health Record), in addition to the cre-
ation of national health databases and the issuance of 
digital attestations of vaccination completion. 

Pharmacy  |  Hospital - Labs  |  Pharmaceutical

2021 Report

 � The Healthcare sector remained substantially 
stable compared to 2020 (+0.2% at constant ex-
change rates), with positive trends especially in 
EMEAI and APAC in the hospital and pharmaceu-
tical distribution sectors. 

 � The Datalogic Group has expanded its offering of 
solutions for tracking pharmaceuticals, as well 
as patients in admission and the care given to 
hospital patients. 

 � As in 2020, particular attention was paid to re-
ducing the risk of contamination in the hospital, 
thanks to special devices with disinfectant-ready 
and antimicrobial outer plastics.
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There is no real and stable entrepreneurial pro-
gress if this does not translate into a higher quality 
of life for the community and does not contribute to 
the improvement of the environment in which the 
Company operates. The Datalogic Group has al-
ways conducted its activities according to sustain-
able development policies, which have translated 
into the search for technologically advanced solu-
tions to facilitate the work of thousands of opera-
tors worldwide and promote the growth of compa-
nies, organizations and services.

Inspired by these principles, and keeping in mind 
the 17 goals of the United Nations 2030 Agenda for 
Sustainable Development, the Datalogic Group has 
developed its own strategic vision. We can identify 
the guidelines that drive corporate action towards 
a future of tangible sustainability.

 � Being an Increasingly Digital Company. The world 
has entered the era of artificial intelligence appli-

Our commitment 
for a sustainable future

cations, which have placed data at the centre. The 
ability to process, analyse and manage data is a 
crucial skill to continue to grow and generate in-
novation. 

 � One of the objectives of the strategic vision is to 
drive research and development towards the new 
frontiers of innovation, bringing the Group even 
closer to its customers. 

 � The commitment to sustainability is central to the 
new strategic vision, which Datalogic pursues in all 
areas: from products, processes and people, to the 
supply chain and the territories in which the Group 
operates. The goal is to actively contribute to the 
well-being of the planet, and the community as a 
whole.

In 2022 it will be 50 years since Datalogic was established, 
a history made up in an equal measure of commitment 
and success, but also of welcoming and placing value in 
talent. The goal is to create a challenging and stimulating 
work environment that constantly promotes innovation.
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Environmental 
protection and fight 
against climate 
change

Top priority: health and 
safety of our workers 

Human capital, always 
an essential resource 
for growth

Placing value 
in talent

A solid framework 
for responsible 
management

Innovation 
and research: 
combining progress 
and sustainability

Together to do more

Shaping our Future Together
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JANUARY FEBRUARY

JANUARY
 � The Skorpio™ X5, Datalogic’s most advanced 

keyboard handheld computer, is launched. Larg-
er display, smart battery, wireless charging op-
tion, full choice of 4 different scan engines. With 
the launch of this device, Datalogic is the first 
company to introduce wireless charging tech-
nology to its line of mobile computers with key-
boards. 

 � The FLUTE project (Flexibility, Usability, Ease of 
installation and configuration, Eco-sustainabil-
ity) continues. Recipient of a regional funding, 
 Datalogic develops new products of artificial vision 
and laser marking, in order to fill the gap created 
in Industry 4.0 through the introduction of complex 

technologies in a production chain where the gen-
erational change has not yet occurred. 

 � We continue to partner with many universities to 
develop global placement programs for recent 
graduates in areas of particular interest to the 
Company. Thus, the MECOP (Multiple Engineering 
Cooperative Program), a selection program aimed 
at attracting the best students from Oregon State, 
Oregon Tech, Portland State and the University of 
Portland, is launched.

FEBRUARY
 � The TL46 series of contrast sensors with IO-
Link are launched, enabling a fast detection of 

Skorpio™ X5 TL46 con IO-Link

Despite the continuation of the pandemic, Datalogic 
has kept its focus on protecting the safety of its em-
ployees and ensuring business continuity. In 2021, 
new high-tech and innovative devices were intro-

Main events and products 
launched in 2021 

duced to the market. The Company has also won im-
portant supply contracts with high-profile customers 
in Europe and around the world.
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MARCH APRIL

registration marks in automatic packaging and 
offering new functions for the monitoring of 
mounting conditions, operation and preventive 
maintenance. 

 � Thanks to the superior performance of its mul-
ti-sided stations for automatic barcode reading, 
one of China’s most dynamic and technological-
ly advanced express couriers relies on Datalogic 
for the automation of its logistics centres which 
are nodal centres for the continued growth of this 
logistics giant.  

 � Leading automotive supplier specializing in 
seats, interior parts, and emission control chooses 
Datalogic V-Lase laser markers for the tracking of 
work-in-progress and part identification at the exit 
of injection moulding lines. 

 � A major U.S. hospital group adopts Gryphon™ 
handheld scanners for bedside patient care and 
medication identification requirements. The disin-
fecting and antimicrobial features of the enclosure, 
which ensure extreme patient and staff safety, 
were among the deciding factors in the customer’s 
choice of Datalogic products.

MARCH
 � Datalogic strengthens its presence in the industri-

al automation market with the acquisition of M.D. 
Micro Detectors, a company with registered office 
in Modena, operating in the design, production and 
sale of inductive and ultrasonic sensors with appli-

cations in many industrial sectors, for a considera-
tion of roughly €37 million.

 � For the fast-growing market of Automated Guided 
Vehicles (AGVs), Datalogic introduces new LIDAR 
devices that enable them to navigate by mapping 
the surrounding environment and detecting obsta-
cles using laser beams.

 � QuickScan™ QD2500 is the new handheld 2D and 
barcode reader. Extremely small in size and easy 
to use, it is the ideal choice for small checkout en-
vironments. 

 � Datalogic attends Vision China Shanghai, the 
most important international event in the ma-
chine vision industry in Asia. The new P2x Smart 
Camera models are previewed: P22M and P22C, 
ideal for handling OCR and colour analysis appli-
cations.

 � One of Europe’s largest discount supermarket 
chains continues the roll-out of the Magellan 9800 
during the first half of the year.

APRIL
 � Datalogic introduces to the market the new 
P2x-Series family of industrial smart cameras ca-
pable of processing images for quality control in 
production processes. 

 � MHI has organized ProMat Digital Experience, 
 ProMat DX, the digital version of the show de-
signed for manufacturing professionals and every-
one involved in the supply chain. 

QuickScan™ QD2500 P2x-Series
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MAY
 � The XLR di Skorpio X5 model is launched. This de-

vice offers the highest reading performance with 
its unmatched 2D near-far Extra-long Range (XLR) 
scan engine. This innovative imager is perfect for 
all applications where the same device needs to 
seamlessly read codes at different distances, up to 
20 metres.

 � The UK Post Office chooses Datalogic as a strate-
gic partner for the digitalization and modernization 
process of its logistics centres, a need that stems 
primarily from the growing demand for online 
sales. 

 � Thanks to the special FET (Fresh Engineer Train-
ing) program, in Vietnam Datalogic invites recent 
graduates to participate in selection processes 
aimed at the induction and technical training of 
new talents.

JUNE
 � WebSentinel Plus INVESTIGATOR software for 

image analysis is launched. With INVESTIGATOR, 
you can decipher the results of the data and image 
decoding process, contributing to keep Auto-ID 
performance at peak levels. 

 � The oil & gas division of an American giant operat-
ing in various product sectors chooses  Datalogic 

for an outbound logistics project. Fuel delivery ve-
hicle drivers use the Memor™ 20 PDA for various 
operations (including navigation, proof of fuel de-
livery, and reading the barcode on the tank).

JULY
 � In Greece, a major food retailer chooses the 

Joya™ Touch as its self-scanning device. Joya 
continues its expansion plan in the UK with a 
multinational British company operating in the 
retail luxury apparel, accessories and food prod-
ucts sector.  

 � The supply of Skorpio X5 to a major Portuguese 
retail food group for a warehousing application 
begins.

AUGUST
 � An agreement to supply 15,000 Gryphon is execut-

ed with one of the world’s largest food, tobacco 
and beverage groups.

 � The collaboration with a large energy company 
that deals with fuel, crops and feed in Brazil con-
tinues with a mobile computing project. 3,000 PDA 
Memor 10 are delivered.

 � A leading Chinese electronics company, active 
in smart manufacturing and industrial automation 
solutions, has used a large amount of Datalogic’s 

JUNEMAY

Skorpio X5 XLR WebSentinel Plus INVESTIGATOR
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AUGUST

Matrix™ series devices to introduce traceability 
into their existing production lines. 

 � Datalogic announces MFDS (Mass Flow Detection 
System), the advanced solution that enables auto-
mated data collection in the world of logistics.

SEPTEMBER
 � Datalogic announces new code reader models 

based on Matrix 320 C-Mount imager technology, 
completing the offerings of this product range. 

 � The QuickScan QW2500, the best choice for en-
try level 2D applications in the retail industry, is 
launched. 

 � The long-standing collaboration with a world lead-
ing express courier in its sector is consolidated 
thanks to the application of Datalogic technology 
to the automated sorting and sizing systems ap-
plied to parcels, bags and envelopes in its largest 
European logistics hub. 

 � The latest innovations for the Transport & Logistics 
market are presented in Paris at SITL, an exhibi-
tion that has been featuring the leading suppliers 
of technology, solutions and services for the T&L 
sector for nearly 30 years. The show marks Data-
logic’s return to Europe for in-person events.

 � With its participation in Pack Expo in Las Vegas, 
Datalogic returns to the United States in what is 

considered the most important North American 
exhibition dedicated to the packaging and automa-
tion sectors. 

 � The Paris Retail Week exhibition allows  Datalogic 
to present to the market the latest solutions for 
data collection in the retail and large-scale dis-
tribution sector. Among the most significant new 
products presented are the Magellan 9800i TDi and 
the new QuickScan 2500, two products specific for 
check-out applications.

 � SCaVa (Stereo Camera Validation), the funded pro-
ject won by Datalogic and CRIT (Center for Tech-
nological Innovation) is completed and proposes a 
validation method to be applied to two stereo cam-
eras, able of detecting the arm and body of an op-
erator, in order to test them as part of an innovative 
protection system. 

OCTOBER
 � The process of upgrading the range of tubular pho-

toelectric sensors continues with the introduction 
of the new S5N models on the market. 

 � CeMAT ASIA is one of the most important trade 
fairs in the Eastern world dedicated to material 
handling, automation technology, transport sys-
tems and intralogistics. Datalogic exhibits its wide 
range of factory automation solutions.

SEPTEMBER

Matrix 320 C-Mount QuickScan QW2500MFDS
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NOVEMBER
 � Completing the acquisition deal that began in 

March, M.D. Micro Detectors is integrated with 
Datalogic’s Safety and Machine Vision activities, 
creating the new Datasensing brand, thus fo-
cusing on the sensor market for industrial au-
tomation. 

 � The Magellan 9800i TDi (Top Down imager) is 
launched, a device equipped with a colour camera 
to be integrated with the bioptic scanner, capable 
of providing excellent product images for product 
recognition applications. 

 � Together with the University of Ferrara, Datalogic 
continues its scholarship sponsorship program. In 
addition, Company executives shares their work 
experience during an academic event with 45 Mas-
ter of Engineering degree students.

DECEMBER
 � AREX401 is the powerful new laser marking solu-

tion for reliable and efficient traceability in the au-
tomotive, machine tool, oil & gas and die casting 
industries. AREX401 improves traceability perfor-
mance on components exposed to harsh environ-
ments or subject to abrasion and wear.

 � Following the approval by the European Commis-
sion of the second technical and financial report of 
the project, ROSSINI (RObot enhanced SenSing, 
INtelligence and actuation to Improve job quality in 
manufacturing) enters the final phase. The aim of 
the project, of which Datalogic is the lead partner, 
is to develop a secure hardware-software platform 
for the design and implementation of human-robot 
collaboration (HRC) applications in the manufac-
turing environment. 

DECEMBERNOVEMBER

Magellan 9800i TDi AREX401
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Datalogic on the stock 
exchange
Datalogic S.p.A. has been listed on Borsa Italiana 
since 2001 in the Euronext STAR Milan segment of 
the Euronext Milan Market of Borsa Italiana, which 
comprises medium-sized companies with market 
capitalizations of between €40 million and €1 billion, 
committed to meeting standards of excellence. 

HYDRA S.P.A.

64.85%
FREE-FLOAT

31.73%

TREASURY 
SHARES

3.42%

In 2021, the share showed a positive performance of 
9.3%. The security reached a maximum value of €21.98 
per share on June 1, 2021 and a minimum value of 
€14.04 on January 7, 2021. The average daily volumes 
exchanged in 2021 were approximately 90,000 shares, 
slightly down compared to 100,000 shares reported in 
the previous year.

STOCK EXCHANGE 2021

SEGMENT EURONEXT STAR MILAN – EURONEXT MILAN

BLOOMBERG CODE DAL.IM

REUTERS CODE DAL.MI

NUMBER OF SHARES 58,446,491  (of which 2,000,000 treasury shares)

2021 MIN €14.04 (January 7, 2021)

2021 MAX €21.98 (June 1, 2021)

CAPITALIZATION €894,23 MILLION at December 31, 2021
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REVENUES (MLN EUROS) R&D (MLN EUROS)*
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2017 2018 2019 2020 2021
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58.5% 

EMEAI

16.3%  
Americas

25.3%  
APAC

Employees by geographical area

2021 EMPLOYEES

Total 2,990

Women

1,193

Men

1,797

Employees by gender

97.0%  

Datalogic

3.1%  
Informatics

56.2%  

EMEAI

27.9%  
Americas

15.8%  
APAC

Revenues by geographical area

2021 REVENUES

Total 600.5 MLN Euros

* -0.2% inter-divisional adjustments.

Revenues by division*
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MLN EUROS 2017 2018 2019
Restated 2020 2021

REVENUES 606.0 631.0 585.8 479.8 600.5

EBITDA 103.3 105.5 92.1 58.3 85.7

% on revenues 17.0 16.7 15.7 12.2 14.3

EBIT 75.4 77.8 62.7 18.4 47.0

% on revenues 12.5 12.3 10.7 3.8 7.8

NET INCOME 60.1 62.2 50.3 13.9 39.5

% on revenues 9.9 9.9 8.6 2.9 6.6

EMPLOYEE NUMBER 2,912 3,157 3,074 2,826 2,990

DIVIDEND 
PER SHARE (EUROS) 0.5 0.5 0.3 0.3 0.17

DIVIDEND DISTRIBUTION 
(MLN EUROS) 17.4 28.9 28.7 17.0 9.6

INCOME STATEMENT
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MLN EUROS 2017 2018 2019 2020 2021

FIXED ASSETS 347.9 369.7 391.1 384.9 457.3

CURRENT ASSETS 203.9 228.1 230.5 173.1 253.3

CURRENT LIABILITIES -181.9 -195.2 -184.2 -150.7 -206.5

NET WORKING CAPITAL 22.0 32.9 46.2 22.4 46.8

NET INVESTED CAPITAL 322.9 352.0 390.8 362.1 447.8

EQUITY 353.0 375.8 404.2 370.4 421.7

NET FINANCIAL POSITION 30.1 23.8 13.4 8.2 -26.1

CAPEX* 13.9 28.9 38.0 47.2 33.9

% on revenues 2.3 4.6 6.5 9.8 5.6

NET TRADE WORKING CAPITAL 61.5 69.1 75.1 47.8 84.9

% on revenues 10.1 11.0 12.8 10.0 14.1

ROE % 17.4 17.1 12.9 3.6 10.0

DEBT/EQUITY % -8.5 -6.3 -3.3 -2.2 6.2

BALANCE SHEET

* Dal 2020 include IFRS16
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Datalogic Headquarters
 
Via Candini, 2
40012 Lippo di Calderara di Reno
(BO) - Italy
Tel. +39 051 3147011
Fax +39 051 3147205 
www.datalogic.com


